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With the fast development of economic globalization and the increasingly fierce market 
competition, the requirement of customer relation management is increase sophisticated. 
Personal Customer Relationship Management (PCRM) is an important background support 
system in the marketing areas. PCRM provides effective support to commercial bank 
personal services, and plays an important role in many aspects such as optimizing customer 
relationships, improving the quality of enterprise and winning the market competition. PCRM 
data center consolidation can increase the data analysis abilities of the system, expand 
customer analysis model and improve data consistency and accuracy to enhance the function 
of the system on decision analysis. PCRM data center consolidation alsobuilds a more 
complete united view of customers and meets the application requirements of marketing 
support for personal on different levels. It can strengthen collaborative capacity of each 
marketing channel, increase the targeted marketing activities. The data center consolidation 
could meet the demand of the growth of business products and increase the respond speed of 
business products analysis system. It can unify program version of the system and alleviate 
the pressure of the system operational security work.  
This system reflects the hierarchical design concept, component ideas and SOA design 
concept. By using mature J2EE technology from the beginning of making principles of 
implement, it achieved taken full account of the flexibility, as well as stability and scalability 
of the system when it is built. There are four parts to build the technical architecture, 
including data ETL, final batch operation per day, front application system and outward 
interface. This dissertation describes the analysis and realization of the centralized 
reconstruction project for the PCRM system dataset by usingJ2EE, SOA and SYBASEon the 
designing scheme, technical proposal and the general structure.The last part describes 
implementation of the main system module of data centralized reconstruction, including front 
subsystem, background subsystem, ETLsubsystem, scheduling subsystem and so on. 
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技术。陈旭[4]研究了 CRM 的内涵和管理思想，分析了 CRM 的主要功能，分析了 CRM
与 SCM(Supply Chain Management）和 ERP(Enterprise Resource Planning）的关系，讨论
了 CRM 的发展趋势；成栋、宋远方[5]在研究了大量不同客户关系管理管理理论的基础
上提出了客户关系管理的理论框架体系，明确客户关系管理理论与其他管理理论的关系；
安实[6]等分析了 CRM 价值创造原理，指出对客户关系管理的应用研究不应该忽视 CRM
项目应包含的理念基础和人的因素。 































件和技术；Winer 归纳了 CRM 的结构框架，认为 CRM 应该至少包括：客户行为数据
库、对上述数据库的分析、客户选择、客户捕捉、关系营销、私人交流和 CRM 项目成
功与否的评判标准等七个组成部分；目前，在这个领域内比较全面的当属 Ronald Swift
和 William Zikmund[9]等人的观点，他们认为数据仓库和数据挖掘都是 CRM 中不可或缺
的重要内容，没有二者的结合应用，CRM 系统就不可能发挥其全部功效；著名的管理
咨询公司 Yankee Group 指出尽管 CRM 与 ERP 通过不同途径去实现客户的价值，但只
有能把企业前台营销与后台管理完全融合的公司才能得到成功。李显君[10]提出构建客户
智能平台、客户交互平台和相关的企业生产平台；凌云峰、万晓东[11]会绍了基于 ERP
的 CRM 的基本原理，在此基础上引入三种当前流行的三层 B／S 开发模式，并且比较
这三种开发模式的利弊，从而提出适合 CRM 的开发模式；韩光臣、王军强、孙树栋[12]
针对制造企业客户关系管理 CRM 与企业资源计划 ERP 系统信息集成问题，研究了一种
CRM 与 ERP 的信息集成模型，并利用 XML 显示数据，实现基于 XML 的 CRM 与 ERP
的信息共享，使企业能够充分结合利用自身的内部资源与关联的外部资源，实现利润的





























































市场营销、销售管理、客户关怀、服务和支持构成了 CRM 软件的基石。 
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